
For the past two years, Irene Turnbull 
has served as the National Chair of 
CDECA, the Canadian Decorators 
Association, an association that she 
holds dear to her heart, because she is 
dedicated to the concept of profession-
alism and integrity in her profession.

On Monday, April 14th, 2008, at the 
Annual General Meeting of members, 
Turnbull was acknowledged with a 
standing ovation and presented with a 
beautiful art glass award in recognition 
of her outstanding service to CDECA 

and the Canadian decorating industry 
during her two-year term of office.

CDECA  is a national volunteer not-
for-profit association representing 
accredited professionals – decorators, 
designers and affiliate businesses – 
and students in the decorating indus-
try. CDECA advocates for interior 
decorating excellence by fostering 
the development of educational pro-
grams and maintaining professional 
standards. Turnbull is succeeded by 
Deborah Casey of Ottawa as CDECA 
Chair and will remain on the Board 
of Directors during the next year, in 
an advisory role, as Immediate Past 
Chair.
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Recently, I have had 
the growing urge to 
revive our newsletter 
because I think that 

in some small way I can bring 
useful insights to people about 
the world of interior design and 
decorating, which is confusing 
for lot of home owners.

More to the point, I see 
huge shifts taking place 
in the marketplace, 
which are impacting our 
decision-making about 
our home interiors in 
ways that we aren’t 
even aware of. These 
shifts are powerful. 
They dictate how and 
where we shop and the 
choices available to us, 
thereby influencing the 
interior landscape which 
we will ultimately call 
our home.

I have always been 
committed to making 
a positive contribution 
to my profession and 
my clients by being a 
source of credible infor-
mation and knowledge. 
So, since I also love to 
write, the newsletter 

seems like a useful way to share 
with you and to keep in touch. 
It also helps me to honour my 
pledge to ensure you “feel good 
in your home”.

We’ve recently upgraded our web-
site to be more informative and 
interactive, including:

1.Download a free copy of Irene’s  
 eBook, The Secret of Great 
 Decorating.

2.“Ask Irene” – your opportunity  
 to ask Irene your decorating  
 questions. 
 
3.Videos that showcase some of  
 our Clients and Turnbull   
 Interiors.

4.Blog of recently published 
 articles and other 
 newsworthy tidbits.

Get our more frequent Decorating 
tips and news by Email…Be sure 
to give us your Email, either by 
downloading The Secret of Great 
Decorating eBook or by sending 
your Email to: 

irene@turnbullinteriors.com.

News

Decorating...
When you want to love your space, 
Irene Turnbull delivers “the real thing” 
with award-winning interior design 
and decorating since 1988.

You Know It when you Feel It!

Irene Turnbull,

Interior Decorator/Designer, Author, Feng Shui Consultant

Immediate Past Chair, CDECA

Visit us at our showroom at 565 Bryne Drive, Barrie
website: www.turnbullinteriors.com

Phone: (705) 722-9934

Heart of HomeGet Real
with your

You’re invited to receive a FREE copy of
“The Secret of Great Decorating” at
www.turnbullinteriors.com
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Have you no-
ticed, shop-
ping has really 

changed, particularly 
for home décor?
Everywhere I hear people 
asking, “where do I shop 
for something in-between 
cheap and high-end? Where 
do I find the middle of the 
road – that place where I 
can depend on good quality 
for value pricing? And most 
importantly, how do I know 
whom to believe with all the 
product claims being made?

The marketplace is not short 
on product choices or some 
version of “expert” to sell 
them, but how do you really 
know who to believe and 
where to buy? When box 
stores combine everything 
from food products to home 
furnishings, one has to ques-
tion where the expertise 
has gone. The competition 
for homeowners’ attention 
in every product category 
is intense as companies 
scramble to find new ways 
to convince buyers that 
their products are the “right 
ones”. 

Complicate this further with 
the growing media frenzy 
and recent elevation to ce-
lebrity status of TV decorat-
ing and it is little wonder 
that confusion abounds. 
Why is it anyway, that me-
dia sanction gets interpreted 
as gospel? Many of the 
current media personalities 
have no design or decorat-
ing training, and are hired 
for their audience appeal, 
not their substance.

For the average home 
owner, by the time they get 
to making choices about 
furniture, draperies and 
accessories, the budget has 
already been challenged 
by choices over expensive 

cars; widescreen TVs; 
computers; leisure toys; not 
to mention granite coun-
tertops; kitchen appliances 
and numerous other home 
products. Balancing the 
cost of these “want to have” 
items with furnishings can 
be a juggling act at best, but 
because the value of home 

furnishings has been so dis-
torted by our “throw away” 
society and changes within 

the industry itself it is some-
times difficult to discern just 
what “value purchasing” 
really is particularly when 
it comes to draperies and 
furniture.

Today, we are at risk of 
losing the middle market 
because we have become so 

confused about what it re-
ally is. Shop-at-home sales 
people, driven by volume 

based “spiff” 
hard blinds & 
shutter sales, 
have reduced 
drapery sales 
to “add-ons” 

to increase their dollar 
value. The impact of sell-
ing without knowledge can 
be seen everywhere – just 
look at the windows in your 
neighbourhood. If you don’t 
know it, you can’t provide 
it! How sad it is with so 
many pretty windows now 
available. The same applies 
to furniture that for too long 
has been overstuffed, and 
oversized implying that 
somehow quantity equates 
to quality. We have come to 
believe we should actually 
pay more in the long run by 
paying less more often.

When I went to design 
school, I was taught to put 
emphasis on return on in-
vestment. It was a given that 
a “professional “ designer/
decorator‘s goal was to use 
their skills to achieve aes-
thetic beauty in accordance 
with the client’s needs and 
preferences. However, there 
was an additional expecta-
tion that was a part of our 
education and that was mea-
suring “value” by putting at-
tention on performance over 
time and the need to put the 
“right product in the right 
place for the right reason”.

The good news is that the 
middle market is alive and 
well, but it must be accessed 
through accredited profes-
sionals. For the past twenty 
years, it is this access to 
market that Turnbull Interi-
ors has skilfully offered its 
clients. Budgets can easily 
vary but the quality remains, 
and as our clients confirm 
over and over “it just feels 
good”.

“Low End, High End...
Where Has the Middle Gone?”

“Furniture was built to 
last and classic styles 
could be updated with 

little effort because there 
was a timelessness to 

them”
“We have come to believe 

we should actually pay more in 
the long run by paying less 

more often”

What does that really mean?

GREEN 
GREEN 
GREEN

T
he interior design and decorating 
industry is “turning green” at every 
corner, with all-out commitments 
from every sector to put emphasis 

on “sustainable”; “renewable” and “toxic-
free” products in building materials and 
home furnishings. 

In a market-savvy economy driven by 
materialism and price, we are often left 
in a “muddy sea” of confusion, as we try 
to make decisions between the short and 
long-term impact of depleting natural re-
sources and the reduction of toxic waste. 
As companies increasingly understand the 
promotional value of “green” advertising, 
discerning among products has become 
daunting.

As someone who remembers smaller 
houses with bigger yards, large trees and 
flowers; and furnishings that lasted at least 
long enough for a generation to be raised 

(and even cherished from one generation 
to another) the concept of reduced con-
sumption through quality; longevity; reuse 
and recycling remains steadfast in my 
home furnishings considerations.
 
Over the last twenty years, I have wit-
nessed mainstream Canada become con-
vinced that disposable and inexpensive 
is the way to go. We have landfills piled 
high with alarming evidence of our buying 
habits. “Cheap and cheerful” the maga-
zines and home decorating channels keep 
telling us, and when you are tired of it or 
it wears out, just replace it. According to 
a recently released National Geographic 
study our throw away buying habits have 
put Canada at the bottom of the list of en-
vironmentally responsible and energy effi-
cient countries around the world.

The time has come to get back to the com-
mon-sense that prevailed as recently as 

two generations ago, when furniture was 
built to last and classic styles could be up-
dated with little effort because there was a 
timelessness to them.

Reupholstering a sofa or chair; or refin-
ishing an old piece of furniture can have 
new meaning once you consider the en-
vironmental impact of recycling and the 
contribution that less frequent and lasting 
purchases make to reduced consumption. 

It is really rewarding to know that many of 
our clients are still enjoying draperies and 
upholstered furniture we supplied to them 
as much as twenty years ago, reporting 
that ”…they are still looking great” and they 
have outlived several cars; tvs; computers; 
and a host of other disposable purchases 
– and that’s great return on investment.
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